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Gallup World Poll Coverage
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Gallup World Poll Methodology 

Å Five telephone surveys

since 2013

Å Last survey: April 2016

Å Nationally representative of all 

adults 15 years and older 

Å Sample size: Approximately 

1,000 per survey

Å Mode: Telephone 
(landline+mobile)

Å MoE ± 3.0 percentage points
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Gallup World Poll in Iraq
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Freedom of Media ðApril 2016 
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Do the media in this 

country have a lot of 

FREEDOM, or NOT?

%Yes
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Developments in Iraq at Time of Survey
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¶ Noticeable escalation in protest movements demanding government reform

¶ Sadrist sit-ins and protests continue in Baghdad 

¶ Iraqi Forces fully clear Hit District (west of Ramadi)

¶ Security forces launch clearing operations in Diyala

¶ April 12th CoR session descends into chaos; Jabouri leadership challenged

¶ Oil remains around $40-44/barrel exacerbating economic woes

¶ Beirut meeting between Sadr, Maliki and Sistani representatives under hospices of 

Hizbullah



Measuring Life Evaluation 
Gallup tracks the prevalence of three categories based on respondentsô present and future life 

ratings on a 0 to 10 scale:
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Thriving Struggling Suffering

Respondents have 

positive views of 

their present life 

situation (7+) AND a 

positive view of 

where their lives will 

be in five years (8+). 

Respondents have 

moderate to negative 

views of their 

present life situation 

OR moderate to 

negative views of 

where their lives will 

be in five years.

Respondents have 

negative views of 

their current life 

situation

(4 or below) AND 

negative views of 

where their lives 

will be in five years

(4 or below). 
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% Thriving
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Economic Conditions
How would you rate economic conditions in this country today: as excellent, good, only fair or 

poor?
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Economic Conditions
% Poor
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Confidence in Military
In Iraq, do you have confidence in each of the following, or not? How about the military? 

% Yes
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Confidence in National Government
In Iraq, do you have confidence in each of the following, or not? How about the national 

government?

% Yes
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Approval of Iraqi Prime Minister
Do you APPROVE or DISAPPROVE of the way Haider Al Abadi is handling his job as 

prime minister?

April 2016November 2014



Å Half of Iraqi households have had times in past 12 months where they 

lacked sufficient food and shelter (First time that a majority of Iraqis 

have expressed food insecurity) 

Å Assessments of the job market and national economy are the worst 

Gallup has collected in the country since 2009

Å Approval of PM Abbadi is currently below PM Nouri Al Maliki before 

he left office

Å Most Iraqis (67%) lack confidence in the honesty of elections

Å Wellbeing and perceptions of national institutions vary dramatically 

across regions

Key Takeaways
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Media Use in Iraq and Iraqi Kurdistan Region
Diana Turecek, Director of Audience Research, Middle East Broadcasting Networks

17
Copyright © 2016 Gallup, Inc. All rights reserved.



Å Computer Assisted Telephone Interviews (CATI)

ï Both landlines and mobile

Å Fieldwork December 21, 2015  ð January 22, 2016

Å Sample size: 2,001

Å Representative of all adults living in Iraq and Iraqi Kurdistan Region 

(ages 15 and older in 19 governorates)

ï 21 million adults

Å 2015 focus groups with Iraqi TV viewers in Baghdad

Research Methodology 
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Internet Use is Increasing Rapidlyé 
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Å 50-70% of inhabitants 

in each province used 

internet in past week 

for news. 

éAnd Use is High Across Provinces 
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Use Increasing Among Traditional Low-use 
Populations
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Iraqis Using Internet Heavily for Several Purposes
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Å 69-91% of past week  

Internet users in at least 8 

of Iraqôs 19 provinces used 

Facebook in past week

Facebook and YouTube Popular Across Provinces
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Å 49-72% of past week  

Internet users in at least 8 

of Iraqôs 19 provinces used 

You Tube in past week



As More Use the Internet, More Trust It 
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